
Wine auctions in 2022: A changed 
world 
 

The fine-wine auction market is steeped in tradition. Its recent 

history, confronting globalization, a new generation of collectors, and 

digitalization, has resulted in some revolutionary (and likely permanent) 

changes to its operations and to customer expectations. Chloe 

Ashton speaks to ten prominent names in today’s brave new auction 

world to find out more. 

Digital disruptors: Hart Davis Hart, iDealwine, Crurated 

Angélique de Lencquesaing, co-founder and deputy CEO, iDealwine 

 

iDealwine was founded in 2000 by three friends and wine enthusiasts (CEO 

Cyrille Jomand and deputy CEOs Angélique de Lencquesaing and Lionel Cuenca) 

who met while working at the Paris Stock Exchange (Euronext). 

“It was at the time when the electronic stock exchange replaced the traditional 

trading floor. We realized that we could replicate this on the Internet, a place 
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where wine lovers could bid on and buy wine in just a few clicks,” de 

Lencquesaing tells me, adding, “Our dream was to build a platform where the 

variety and vastness of fine-wine auctions was accessible to people all over the 

world.” 

 

Angélique de Lencquesaing. Photography courtesy of iDealwine 

 

The dream became reality with the help of her aunt, May-Eliane, whom de 

Lencquesaing cites as a source of inspiration in wine and the person she first 

went to with her “grand idea”: software that could estimate the price of a wine 

and a platform to bid remotely on hard-to-find bottles.  

Since its foundation at the turn of the century—when iDealwine was far ahead of 

its time (“Even the Internet was in its infancy,” de Lencquesaing comments) and 

the first online-only auctioneer in Europe—the company has grown to providing 

price estimates on approximately 190,000 bottles under the hammer per annum, 

consulted by 550,000 people each month in more than 100 countries. 

De Lencquesaing reflects on the two decades of iDealwine’s success thus: “In 20 

years, we’ve witnessed shifting hierarchies, wavering confidence, evolving tastes, 

and with the help of our ever-expanding database, a push for us all to grow our 

[wine] knowledge.” 
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Looking forward, de Lencquesaing maintains her keen digital eye: “NFT—the 

phrase on everyone’s lips,” she says, explaining that digital blockchain tokens 

might offer solutions to tricky questions, such as how to set prices at estate level 

and allowing the producer to benefit as much as resellers from the increased 

value of their bottles over time. 

“At iDealwine, we’re following this trend closely, since each and every bottle 

worth more than €500 sold on our site is equipped with WineDex technology, 

linking the bottle to a unique NFT.” 

 

https://worldoffinewine.com/2022/06/21/nfts-in-wine-barrels-bottles-and-blockchains/
https://worldoffinewine.com/2022/06/21/nfts-in-wine-barrels-bottles-and-blockchains/

